Diversity

Your Rotary club should represent a cross section of the business and professional community members and should truly reflect your community. Does your club reflect the diversity of your community? Several candidates are probably waiting to be asked to join your club and be a part of Rotary: “A worldwide network of inspired individuals who translate their passions into relevant social causes to change lives in communities.” Use these public relations tools to reach out to your community and invite them into the family of Rotary.
Promote Rotary’s Core Values of diversity, service, fellowship, integrity and leadership through public relations efforts. Enhance your Club’s Public Image so you will be recognized as dynamic, action-oriented and committed to helping others both locally and globally. 

When you do good work, share it with others! Encourage your club public relations chairs to write news releases, promote your club and district’s service projects and fundraiser events on your website and through Facebook, Twitter, and other social media communication channels. Use your website as an external communication tool to connect better with your local community and to make them more interested in what you are doing.
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